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Clara Bailey Joins Brake Parts Inc as 

Sales Manager, Special Markets 
 
MCHENRY, Ill. – May 19, 2015 – Clara Bailey has joined Brake Parts Inc (BPI) as sales manager, 
special markets, it was announced today by Bruce Tartaglione, senior vice president of global 
sales and marketing. 
 
In her new position, Bailey is responsible for the sales of BPI products to existing clients and 
prospecting for new clients with a focus on supporting their requirements and assisting them to 
grow their businesses.  
 
“We welcome Clara to the Brake Parts Inc team and are pleased to have her on board as our new 
sales manager, special accounts,” said Robert Pitt, vice president, sales and global business 
development, Brake Parts Inc. “She brings a rich background in sales management to her new 
positon and possesses strong leadership skills and a passion for her profession that will drive her 
focus towards achievement of corporate goals and objectives.”  
 
For the past 11 years, Bailey has served as the regional sales manager for TYC/Genera. During 
that time, she was successful in developing new prospects and working with existing key accounts 
in different distribution channels throughout the U.S. Midwest and the Central Canadian markets. 
Bailey holds a master of business administration from the University of Illinois at Chicago.  
 
About Brake Parts Inc 
Brake Parts Inc (BPI) is committed to leading the global automotive aftermarket as the premier 
manufacturer and supplier of brake system components. The company’s primary focus is the 
growth and profitability of its customers through a collaborative platform of quality, innovation, 
dedication and integrity. BPI has a demonstrated commitment to research, development and 
testing of its entire product offering, including friction, rotors, drums, calipers and hydraulic 
products, ensuring that they meet or exceed original equipment fit, form and function requirements.  
For more information, visit www.brakepartsinc.com. 
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